DIGITAL AGE

Mulberry Silks” Sudhir Bothra offers cus-
tomers a cost cutting strategy with digital

silk printing
See page 16

AWARD WINNER

See page 18

Dale Campbell of LUloyd Flanders
| Fumiture wins ASFD Pinnacle award
& and discusses outdoor boom

|'DEFYING GRAVITY
InterfaceFLOR director of innovation Keith
Gray and colleagues create a floating floor
with TacTiles modular. carpet tiles
See page 26
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New Brands, Export Give Fabricut Meteoric Growth

New Trend® Line
Follows Three Year

1] Fabricut, the largest brand in
|| the company by sales, is distrib-
{ | uted worldwide and caters to the

Old Top End
Vervain® Line

| duction of the

ing to Harvey

by Eric Schneider

‘\7}:\\' YORK, New York —
l After doubling its business to

$135 million in the seven years

now

since it was sold to its emplovees, |
Fabricut is now riding the crest of | five brands
a sales boom created by its export ’ Contract

business and several new product

lines including the
Trend line
Nudelman, presi-
dent of Fabricut
Even without including early
sales results from Trend, Fabricut
finds itself
largest distributors of fabric in the
world and growing rapidly with its
Fabricut®
Vervain®

and the new Trend Line.

middle-upper market, cover-

recent intro- | ing almost all fabric cate-

accord- | gories, including trimmingy.

i Harvey Nudelman

Fabricut also sells licensed
product through this brand.

Ritz Paris®, Collier
Campbell®, and Mount Vermon®
are current licensed programs.

as the fourth

Fabricut
S.Harris® [ placing sample books and pro-

| grams with

HM USA Sees 2nd Successful Year, Dubai to Follow

by AnnMarie Marano and Rebecca Goldberg

AS VECGAS. Nevada — Hospitality Match USA
(HM), an invitation-only event that brings hos-
pitality suppliers together with EF&E buyers, cele-
brated its second successful year in October. And on

the heels of its success, came the announcement of
Hospitality Match Dubai.

HM, held by Sipco Events, guarantees meetings
between buyers and sellers, and enables informal
networking over the course of a weekend ‘to drive
the relationship building process.

With the increasing populanity of the one-to-one
concept. several attendees debated the merits of a
matching event against the traditional tradeshow:

“The best buck a vendor can spend is for this
kind of venue,” said Helen Marcus, president of
Zenith International. Marcus partnered with Sipco
Events and was responsible for buyer registration.
“When people are starting out, showing at a major
hospitality show is important for credibility. To

establish firm relationships, this is the way: You have

an exchange which you can never have at a show.”
“Its a win-win situation  (Continued on page 28)

N Fabricut Metropolitan She_"e’;s

Fabricut meets its market by

Continued on page 20)

Wrights® Branding Precedes New
\[.m.wcnwnl ‘md Dlstnbuhon Center

Conso Design
Director to II(’(I([
Wm. Wright Co.
S/mna/mz Office

by AnnMarie Marano

"‘ WARREN, Mass-
.uhuntr\ — Jerry Coln

has taken over as president and
CEO of Wrights®, following a
merger between Conso and \Wm.
Wright Company at the begin-
ning of 2006, formally branding
them under the Wrights* name.

“Our capabilities are unlimit-
ed,” said Cohn of the newly
forged trim manufacturer.

Strategic Industries, where he
managed four other companies.
“Conso had a need for some
change,” he said. Their factory in

Continued on page 22)

Wrights timming

Cohn joined the Conso brand
in 2005.

In 2000, Wm. Wright
Company became part of the
portfolio under Conso
International.

Cohn was pr«-n’nu.\l\' with
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GOING STRONG
Hemendra Shah of Spectro finds success
with “Two in One® blackout lining for the

SENSIBLE SEATING

Jeanette Taylor of Keilhauer discusses the
company’s new ventures into healthcare
and sustainability

See page 34

SEEING THE LIGHT

Jennifer Dong of Bi Hope Intemational
Trading says the Chinese are leaming to
adopt European standards in lighting
See page 35
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FURNITURE | Edelman, Cryptun lVIarket Staln Resmant Leather

Beneflts ngh \\‘.. ( camed wit John Edelman with parents Teddy

1 '»‘._1‘ 1 our histony and Arthur
Traffic Hospitality Edelman said. “We thought
RE K o viny] Greg Hadfield, head
Applications | Gl ¢ redivision
- Hadfield spe le rt
by AnnMarie Marano A oo ST 1 - e¥] : 1 \witl
\ IAMI. [ Edelmar . na first began to toy witl Crnpton technology as they do
y [_ ther s teamed uy tl the idea of treating leathers with with fabri
P~ [ —y N Crypton technology, they begu According to Hadheld, they
hich tl lool | itor | y should offer them a stain
Le is 1 those prod L
by ( ton leather than fabric vell, as the market did not have a
} Most bn ple th {1 ne as of yet
Ra sel ll ither and (
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I Motors
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